
DON’T RUN, RUNWAY.



MARCOS PROENÇA (HAIRSTYLIST) AND PATRICIA BONALDI (DESIGNER)
WERE INVITED TO THE PROJECT: DON’T RUN, RUNWAY.



JOURNALISTS FROM THE COUNTRY’S LEADING FASHION
MAGAZINES AND BLOGS AT THE FIAT FASHION “PASSARELA”.



ORDINARY PEOPLE COULD CROSS OVER THE “PASSARELA”
DURING THE FASHION SHOW AS WELL.

Crossing over
the “Passarela”
should never be 
unfashionable.



GLOBO TV JOURNALIST, MAJOR TV CHANNEL IN THE COUNTRY,
INTERVIEWING PATRICIA BONALDI.



Run from the flashes.
Of the cars.

Fiat. For a better street.

POSTERS WITH OUR MESSAGE AT THE BEGINNING
AND AT THE END OF THE “PASSARELA”.



AT THE END OF THE FASHION SHOW, WE DISPLAYED
CAR-PEDESTRIAN ACCIDENTS STATISTICS IN BRAZIL.

Don’t run, runway.
Fiat. For a better street.

Crossing over
the “Passarela”
should never be 
unfashionable.

900 car-pedestrian 
accidents in 2013.

268 deaths in
São Paulo alone.

70% of car-pedestrian
accidents happen
less than 300m from
a “passarela”.



MORE THAN 40 MILLION PEOPLE IMPACTED ON SOCIAL NETWORKS.
100% POSITIVE FEEDBACK.

It has began. Don’t run, runway.
Traffic Responsibility Project.

Very creative project. Encouraging 
the use of the “passarela”.

Patricia Bonaldi at the “passarela”.
“Don’t run. runway”.

Come on man, Patricia Bonaldi
is a genius. “Don’t run. runway”.

Prety cool project.
“Don’t run, runway”.

Now at the “passarela”, Patricia 
Bonaldi’s fashion show for the 
campaign “Don’t run, runway”.



FREE MEDIA COVERAGE.
TV, RADIO, SITES AND BLOGS SPREAD THE PROJECT ALL OVER THE COUNTRY.



WEBSITE AND HASHTAGS

WWW.NAOCORRADESFILE.COM.BR

#NaoCorraDesfile

#PorUmaRuaMelhor



PROOF OF ADVERTISEMENT’S LEGITIMACY.
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PROOF OF ADVERTISEMENT’S LEGITIMACY.


